JeHb PR-cneuunanucra

28 viona - leub PR-cneuuanucra B Poccuum

ExxerogHo 28 ntons Bce poccminckme PR-cneumnanncTbl pa3HbiX OTpacien oTMeYatT CBO
NpPogeCcCUoHaNbHbIN MPa3aHKUK.

8 nons 2004 rona poccummnckoe PR-coobuecTso (PR — Public Relations — ¢Bsi3u ¢
06LLeCTBEHHOCTbIO) BMEpBbIE OTNPa3aHOBAJI0 AeHb roCyAapCTBEHHOM perncTpaumnm npodeccum.
VIMeHHO Torga nosBmaach Tpaauums exerogHoro npasgHosaHna JHa PR-cneunanucTa.

Mpouecc rocygapCTBEHHOM perncTpaunmn npodeccmm Havanca B 2001 roay no nHuymaTuee
Poccumnckon Accoumanmm no cesa3am ¢ obectBeHHOCTbO (PACO) 1 6611 00yC/ioBNEH, B NEPBYIO
ovepefnb, He0OX0AMMOCTbIO AajsibHENLeNn CaMONLEHTU(RNKALUN N BHYTPEHHE CaMOopraHm3aLmm
PR-oTpacan.

rocyfapCTBEHHOE NMPU3HAHKE BbIBEJO CBA3M C 0OLLECTBEHHOCTbIO U3 pa3psia TEHEBbIX
npodeccuin. «Mnap» Npuobpen cTaTyc Takoro e HeobXxoAMMOro MHCTPYMEHTA, KaK MapKeTVHT,
peknama 1 Apyrue HanpasfieHns 0esTeNbHOCTU OpraHn3aLm, CnocobCcTByoLLME Pa3BUTUIO ee
OCHOBHOr0 613Heca, 1, KOHEYHO Xe, MOJINTUKMN,

B Monutexe y4nTca MHOro CTyAEHTOB Ha CneumanbHOCTN «Peknama 1 CBS3M C 00WEeCTBEHHOCTbY,
NO3TOMY AaHHbIN NPa3fHUK aKTyasieH ONs Hallero yHuBepcuTeTa. B komaHae «FapMOHUM» 04eHb



BaXKHYI0 POJib UrpatoT pebsiTa, Bnafeowme gaHHbIMU HaBblkaMiu, VX exxeaHEBHbIN Tpya no-
HacTosLleMy becLeHeH!

KomaHga LieHTpa Mo104EXXHbIX MPOEKTOB «[[apMOHMs» rno3apasnseT Bcex PR-creunaancTos ¢ nx
rnpogeccrnoHasibHbIM npa3aHuKom!



